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BR{siA2¥R: KA central marketing Lead
&B 'J: Business Access Key Account Management
B%Z18: Head, Key Account Management

T{Eits: Chengdu

Responsibilities and Accountabilities:

Develop KA hospital listing excellence strategy for all strategic brands

1. Develop hospital listing strategy according to policy dynamics, customer
insights and disease/brand knowledge to ensure capturing all external
opportunities.

2. Align the strategy with cross functional team and package working plan in
business plan

3. Work closely with regional KA teams to identify key issues and barriers for
hospital listing and provide strategic and integrated solutions. Make sure central

strategy can be well implemented at regional level.



KA academic platform establishment

1. Develop programs, engagement plans and activities, and build up long-
term partnership and network to engage key customers at national level

2. Continuously deliver strategic brands related key message to external
stakeholders and help to build up Biogen brand image

3. Lead taskforce in hospital listing related projects and events.

KA operation excellence

1. Prioritize hospital listing opportunities at sales brands and hospital level to
improve effectiveness and efficiency of KA team.

2. Coordinate and work closely with SFE and finance team on KA resource
deployment, IC scheme design and performance tracking to guide the right
direction of hospital listing

3. KA organization chart and deployment plan design and team expansion in
accordance with company strategy layout if needed.

4, Development of KA team SOP and rules.

Internal resource integration and solution delivery
1. Be a leader and work closely with MA, evidence generation in aligning

strategy to develop key value massage for hospital listing.



2. Work closely with BUs, marketing, medical, commercial and other related
departments to facilitate the whole hospital listing process and integrate and
maximize internal resources.

3. Field visit with regional KA team and support/present at internal and

external meetings as required.

Required Qualifications:

Education:
Bachelor’ s Degree Required or Above

MBA preferred

Knowledge & Skills:
1. Good Mandarin and English for verbal and written communications

2. Strategic thinking and analytical ability

3. Strong presentation and communication skill
4, Ability to build non-hierarchical networks and drive cross-functional
projects.

5. High level of autonomy and initiative, self-motivated



Preferred Qualifications:
Experience:

1. Possesses in-depth knowledge of the company's existing product domains,

including medical, pharmaceutical, or health economics expertise.

2. Familiar with management policies and operational mechanisms within the

pharmaceutical industry.

3. Able to discern the needs of major clients and establish long-term

cooperative relationships with enterprise-level customers.

4, Strong business acumen, adaptability, and data analysis skills.
5. Exhibits excellent communication abilities and interpersonal relations.
6. Graduates from institutions with majors in Business

Administration/Pharmacy/Pharmaceuticals are preferred.
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